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WHY ARE WE HERE?



1. Choose one past (or upcoming) prospect and corresponding presentation

2. What do they need to hear for you to EDUCATE, INSPIRE and PERSUADE THEM? 

3. Note down these elements of the Diamond: 
- Problem statement
- Main Idea
- 3 Key Points
- Strong Close / Visionary Conclusion

*REVIEW FROM LAST WEEK*



DEFINITION: 
Storytelling is the meaning generated, 
intentionally or unintentionally, in the 
process of presenting your message to 
an audience. 
(Forbes, Six Tips To Telling A Better Business Story, Oct. 2015)

STORYTELLING



WHO: Who was the ‘protagonist’?

PROBLEM: What was the problem? How were they affected by  it?

SOLUTION: What was the solution?

EXECUTION: How was the solution implemented? 

RESULTS:  Where are they now? 



Peg Neuhauser, author & business 
consultant



1. Choose ONE or TWO (or more) past clients who experienced great results 
from an Amaris project. 

2. Create the storytelling framework: 
• Who? 
• Problem
• Solution
• Execution
• Where are they now? 
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